
BOMPORTO’S
PLANET 
PLEDGE



1. Certifying all its hotels with the Biosphere Certification, 
an international system for the application of continuous 
improvement processes, connected in real time with the 
17 SDGs and 169 targets of the United Nations, and with 
indicators developed with the UN-SDSN.

2.  Transparently report its annual progress in its impact 
report or make information available on request.

3.  Performing environmental risk assessments to identify and 
mitigate environmental risks and communicate the main risks 
to the Executive Board and relevant stakeholders.

4.  Monitoring its carbon footprint (scope 1, 2 and 3) and 
creating action plans to reduce and o�set greenhouse gas 
emissions. Using Science Based Targets methodology for 
target setting.

5.  Maintaining its conscious choice of investing in, 
refurbishing historical buildings and achieving high standards 
of sustainable building certifications for its hotels (BREEAM).

BOMPORTO HOTELS COMMITS TO:

The Bomporto Hotels Board is committed to creating 
a Culture of Sustainability by committing to the 

principles and requirements listed below. We are aware 
of the need  to invest in the necessary technology and 
resources, setting up e�ective governance processes, 
and steer the organisation in line with our stated vision 

and goals. 

We are pledging to our Planet.

6.  Integrating renewable energy into the design of its 
hotels wherever possible and installing more energy-saving 
technology in its hotels, such as occupancy sensors in the 
rooms.

7.  Incorporating sustainability and environmental 
considerations into decision-making and business strategy, 
ensuring that all business decisions reflect a commitment 
to responsible and conscious behaviour.

8.  Involving employees in environmental initiatives and 
activities, ensuring that Team Leaders have the relevant skills 
to lead and support its environmental principles.

9.  Adopting a sustainable procurement programme that 
considers the environmental and social impact of its 
suppliers’ products and services of our suppliers. We at 
Bomporto Hotels want to source more in bulk, local 
and responsibly.

10.  Ensuring compliance with relevant environmental 
legislation and to continually reviewing and improving 
its environmental targets, policies and practices.

11.  Ensuring the gradual reduction of water and electricity 
consumption in its hotels.

12.  Ensuring that we integrate information on the emissions 
generated per night of stay and provide options for guests 
to o�set their travel emissions.

13.  Ensuring that our Housekeeping, Kitchen and F&B 
departments use 100% eco-labeled and biodegradable 
cleaning products made from natural substances.

14.  Educating our sta� by setting an example, creating 
onboarding materials and guidelines, o�ering sustainability 
courses, organising climate talks with experts, and 
encouraging friendly competition to reduce personal 
emissions.

15.  Promoting and continuing to o�er discounts for long 
stays in order to encourage bleisure, reducing travellers' 
carbon footprints by minimising the need for additional 
trips for leisure.
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